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Convene Enable Advise

The OECD Behavioural Science Team has a mission 
to convene, enable and advise

A GLOBAL NETWORK

Å Knowledge Sharing.
Å Expert Peer Learning.
Å Comparative analysis of 

BeSci capacity across 
countries.

We foster BRAIN , 
a global network of BI 

experts in government.

with TOOLS & TRAINING

Å Frameworks, guides & 
toolkits

Å Capacity building
Å Set up new BI functions.

We offer tools & training 
for organisations to start or 

deepen the use of 
behavioural science.

SUPPORT & GUIDANCE

Å Diagnostic analysis
Å Design of experiments
Å Impact evaluations
Å Cross-border 
experiments

We provide expert advice 
to governments to apply 
behavioural science to 
policy challenges



Mind shift Green lift highlightssix behavioural  science 
trends in environmental policy, 

drawing on over 100 case studies from 30 countries .

o e . c d / M i n d S h i f t G r e e n L i f t

https://oe.cd/MindShiftGreenLift
https://oe.cd/MindShiftGreenLift


Inform 
environmental 
policies at every 
stage  of the policy 
cycle. 1

Governments around the world use behavioural science to:  

Drive  climate 
adaptation efforts . 

2

Predict  and account 
for public 
acceptability  of 
green reforms.

3

Boost citizen 
participation in 
environmental 
policies.

4

To increase the 
demand  for 
sustainable goods, 
services and 
technologies . 5

To build resilience to 
climate 
misinformation. 

6



Behavioural science now 
informs environmental 
policies at every stage of 
the policy cycle.

TREND 1

This enables governments to improve 
standard policy options and reevaluate 
existing actions to better understand their 
impacts.



Promote sustainable 
consumer behaviour in 
France 

Goal: Develop, test and implement a 
repairability index to promote sustainable 
consumer behaviour in France. 

The Behavioural Science Team at France s
Interministerial Directorate for Public 
Transformation: 

Analysed  the policy problem:  
62% of consumers discard broken electronic 
devices without considering repairs . 

CASE STUDY 1

Source: French Ministry of Ecological Transition and Territorial Cohesion, 2021

Designed and tested 
behaviourally -informed labels  to 
guide consumers towards laptops 
with higher repairability scores. 

Implemented  the most effective 
label, encouraging more 
sustainable consumer choices.

Assessed the impact two years 
later: there was a noticeable 
increase in consumer preference for 
repairable laptops, prompting the 
market to offer a broader selection 
of high -repairability options.



Governments leverage 
behavioural science in 
climate adaptation 
efforts. 

TREND 2

This results in a clearer understanding, 
increased adaptive behaviours , more 
effective strategies and wider 
engagement.



Adapting to severe 
drought in Australia 

Goal: Identify the barriers and motivators 
influencing farmers' willingness to access 
assistance.

Australian Government s Behavioural
Economics Team (BETA) conducted 19 semi -
structured interviews to:
Á Explore which communication methods are 

most effective in encouraging requests for help
Á Determine which incentives might boost the 

uptake of assistance

CASE STUDY 2 

Source: BETA, 2019

Several behavioural  barriers : 
Å Awareness about the assistance
Å Complex and lengthy process
Å Stigma attached to asking for help
Å The information did not resonate with 
farmer s specific needs

Solution: 
Å Reframe support programmers 

to seek assistance before 
reaching  crisis point 

Å Establish local contact points



Governments use 
behavioural  science to 
predict and account for 
public acceptability of 
green reforms. 

TREND 3

As a result, governments are able to 
effectively design, implement, 
communicate and sustain green reforms 
by responding to public attitudes and 
behaviours .



Behavioural drivers and 
barriers for SMEs in the 
Netherlands

Goal: Identify behavioural  drivers and barriers 
to investing in sustainability for small and 
medium -sized entreprises  in the Netherlands 
with the goal to further shape policy. 

Dutch Government has conducted 4 research 
projects using surveys, focus groups,
interviews and an online experiment to investigate 
SMEs' behavioural  drivers and barriers to investing 
in sustainability. 

CASE STUDY 3

Source: EZK, 2023

In the Netherlands, 99.8% of 
business are SMEs, representing a 
highly heterogenous group. 

Findings: 
Å 64% of SMEs see the opportunity to be 

more sustainable without losing profit, 
but only 5 -18% have fully implemented 
feasible measures.

Å Key drivers  include high energy prices 
(78%), cost savings (76%), and legal 
compliance (73%).

Å Barriers  include perceived high time 
(51%) and financial (51%) costs, as well 
as competing priorities (44%).



Governments use 
behavioural  science to 
boost citizen participation 
in environmental policies. 

TREND 4

This leads to a better understanding of 
what drives citizen participation, builds 
trust, reduces barriers to participation and 
makes policy processes more inclusive.



National Dialogue on 
Climate Action (NDCA)     
in Ireland 

Goal: Actively  engage public and stakeholders 
with climate action across Ireland by enabling 
and empowering them at a local and national 
level. 

The NDCA has three main actions :
Å Raise awareness, understanding and 

engagement on climate change.
Å Motivate and enable climate action, empowering 

citizens to adopt more sustainable behaviours .
Å Inform policy responses and behavioural  

research.

CASE STUDY 4 

Source: NDCA, 2022

+ 12.000 participants in annual 
Climate conversations

+ 1000 stakeholders engaged 
through forums and assemblies. 

In 2024, the NDCA team created a 
KPI on a behavioural  insights 
dashboard, enabling policymakers 
to integrate social and behavioural  
research into policy design.



Governments use 
behavioural  science to 
increase the demand for 
sustainable goods, services 
and technologies. 

TREND 5

This helps governments understand and 
influence the choices of consumers, users, and 
citizens, leading to policies that encourage 
pro -environmental behaviours  and reduce 
unsustainable consumption.



Testing effective climate 
labels on grocery 
products in Denmark

Goal: Guide consumers towards greener 
groceries with a climate label. 

The Danish Competition and Consumer 
Authority conducted an experimental online study, 
testing two types of labels: best -in-class and a scale 
label. 

CASE STUDY 5

Source: Danish Competition and Consumer Authority, 2024

Consumers prefer a scale label - 
significantly improved consumers' 
ability to identify climate -friendly 
alternatives.

But: Neither of the labels resulted in 
consumers making more climate -
friendly shopping choices.

Possible reason: Labels didn t
effectively highlight the large differences 
in CO2 emissions between different food 
items, such as how much more CO2 beef 
produces compared to vegetables.



Governments harness 
behavioural  science to build 
resilience to climate 
misinformation . 

TREND 6

Governments are assessing vulnerability to 
misinformation, identifying the key drivers 
behind its spread, and implementing 
behaviourally -informed strategies to prevent 
its dissemination and reduce its impact.



Understanding and 
building resiliency to 
climate misinformation in 
Canada

Goal: Understand and address climate 
misinformation in Canada by assessing its 
impact and testing interventions to improve 
critical thinking, digital media literacy, and the 
ability to identify false claims.

CASE STUDY 6
IMPACT Canada has been measuring Canadians' 
susceptibility to climate -related misinformation 
through multiple PARCA (Program of Applied 
Research on Climate Action)  surveys. 

An RCT was conducted to test several 
interventions aimed at boosting 
resilience to climate -related 
misinformation. These included 
encouraging individuals to spot 
misinformation, improving digital 
media literacy and providing pre -
emptive refutations of false claims.

Digital media literacy and active 
and pre -emptive refutations of 
false claims reduced misinformation 
sharing, while simply teaching how to 
spot misinformation increased 
skepticism and lowered accuracy.

Source: Impact Canada, 2024 



How can governments 
move forward? 


